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OSSERVATORIO DELLA COMUNICAZIONE SANITARIA
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DISCUSSION & CONCLUSIONS EccTE

In conclusion, the surveyed population showed a low level of information, knowledge and risk perception related to the quality of bathing waters: the majority
of them don’t choose destination on the basis of monitoring data, that are however not very visible and understandable. Then it is evident the need of a better
information of the public for the active participation of the local population and of beach visitors in the health protection and in the management of recreational s =
water use areas. This implies that the institutions involved in monitoring and risk management should ensure good quality, readily understandable and easily == Toscana

accessible information and maintain effective channels of communication with non-governmental organisations, industry (especially tourism), local and central un mare di qualita
government, trade associations, resort and tourism operators and elements of the media.

Tuscany a sea of quality, protect it together
(Information campaign of Tuscany Region)
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