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INTRODUCTION

Air pollution represents the largest single environmental health risk in Europe and causes tens of thousands of premature deaths each year in Italy. The citizens’ awareness on this issue and their adoption of pro-environmental actions can play crucial role to reduce air pollution. In
recent years, social media has become a major communication channel in our society, and subsequently, the analysis of web search queries, of social network and of online newspapers can help to understand the public perception and the change in awareness on different
environmental issues. The aim of this study was to investigate the people's awareness towards air pollution and their positive behaviors, following a high air pollution peak (of PM10 in particular) that occurred in Italy from 2015-12-01 to 2016-01-31. Then, after some weeks from this
peak period, that caused alarm in many cities and was widely reported by mass media, we carried out a quantitative and qualitative analysis on several media and a questionnaire survey.
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DISCUSSION AND CONCLUSION

The citizens’ awareness on air pollution and their adoption of positive behaviours seems to need improvements, despite the high media coverage and the big interest shown towards this topic. The use of different information sources seems to influence the adoption of the pro-
environmental behaviours: TV, internet and social network seem to impact negatively on them. The study can be useful for future program of citizen education, but further research are needed on the perceived obstacles against positive behaviours.



